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We have realized two participatory risk communication tools to support dissemination activities of 

the Task E of the KnowRISK project (Know your city, Reduce seISmic risK through non-structural 

elements), financed by the European Commission (AGREEMENT NUMBER - 

ECHO/SUB/2015/718655/PREV28): a brochure for schools inside the Action “Know your school: 

be safe!” and a promotional video about public engagement initiatives. 
  

BROCHURE: first the imagery! 

To communicate risk is never a simple task. Its perception is subjective and the potential damages 

are often underestimated, as well as the importance of prevention in peacetime. The non-structural 

seismic risk might seem less significant if compared to the earthquake’s violence and the severity of 

structural damages. Difficulties increase when the communication is addressed to an audience of 

teenagers (target 12 to 17 years). We have to show them the real implications of the project topic 

avoiding unnecessary alarm. At the same time, in order to capture and keep their attention, we have 

to use simple, light and ironic language, paying attention to avoiding banalities. We had also to 

respect the design restraints. To reach a wider audience, the brochure has also to be available on 

website and in an easily printable version for everybody. 

“I hear and I forget. I see and I remember. I do and I understand” 

According to Confucius' aphorism, we have decided to create something more than just a piece of 

paper. We wanted a gadget, an “interactive” manipulable product, which can be more looked at and 

discovered than read. We have focused on a surprise effect with a simple but addictive idea. With a 

3D use of the paper in mind, we have used a narrative approach close to teens’ reality, which 

“speaks” by himself and stimulates deep reflections. Our training as Architect and Environmental 

Engineer and the experience of Emilia’s Earthquake in 2012 enable us to pay much more attention 

to, and have a larger vision of the messages to be conveyed. We also wanted to focus attention on 

risk factors and on the time issue, showing the period before and after a seismic event, even of 

minor entity. The front-back change of scale is crucial to the development of story-telling and 

allows to direct the issue of prevention starting from many points of view. Teachers will be able to 

continue the discussion in the classroom thanks to other various cues (plant safety, statics of 

buildings, prevention of domestic accidents). At the same time the abundance of details keeps the 

students’ attention so that the message does not end at first glance. The surprise effect is multilevel, 

to be more careful we have also entered some game/quiz elements: the rebus on the Italian word 

terremoto (earthquake) literally  terre (lands) + moto (motorbike) and a reference in Pictionary style 

to a known film of the 80s (living-room, above the armchair). Hence the idea of a pop-up DIY and 

the homely A4 paper size. To print only the black and white outlines and ask students to paint the 

individual elements gives the opportunity to maximize the attention and find out every detail. On 

the KnowRISK website we have added the example 3D (image below) as a further supportive 

element and explanation. The first results obtained in the classes show the success and effectiveness 

of the graphic as an instant translation tool, also of difficult concepts. The story-telling is the key 
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element to accompany the reflection, increase involvement and encourage personal reworking of 

contents. 

 

VIDEO: the just swing of communication 

The expressive power of the image is further accentuated in the video product that, in order to the 

promotional intent, was to be particularly dynamic and immediate, both in content and stylistic 

choices. Studying the project’s guidelines, we have individuated the slogan “Research for Action 

and Action for Prevention”, continuing with the same narrative approach. The main aspects to tell 

were: on a side the dissemination activities, according to different models, on the other side the 

participation, the enthusiasm and the ideas of the students. So the story has been divided in three 

chapters: the dissemination activities in the dedicated events and in the individual classes, the time 

for discussion among adults with the PlayDecide format and, in last but not least, the students’ 

reworks with graphics, texts, videos and handmade 3D models. The final product is thus at the same 

time descriptive and promotional and it shows the importance of prevention and information, for all. 

 

Both original-made products are susceptible of implementation and future development, at different 

levels of complexity, for various audiences and platforms. 


